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MAX676VD 

2-DIN DVD MULTIMEDIA STATION 
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elieve it or not, portable entertainment isn’t just about the music. No, really! A 

_ 1 lot of people are not content to just sit back and contemplate the universe with 

a backing soundtrack. They’d rather sit forward and play video games — and they 
have never had it so good. So we re looking at the state of playing on the move. 

Of course, adding a console to your arsenal of road gadgets means you need yet 
another pocket. If you just can’t leave a few things at home, then you might want 
to know about the new wearables that not only help you carry everything, but 
even give you control of your toys right there on the surface. No need to go fishing 
around just to pause a track, which is especially good on the slopes when your 

hands are wet and covered in big, fat gloves. 

So where is our iPod-centric world view in all this? It’s waning a little. We’ve seen 

next to no news on the innovation front lately from Apple for iPod lovers who don’t 
want a phone in it. So we’re examining some of the competition, which might not be 
catching up in market share but is certainly catching up on technical execution. 

In coming months, we ll no doubt see some big things happening at Apple. The 
competition has the tech now, Steve, so it’s time to up the ante. 

► Seamus 
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O 6 Begi n ner’s G u ide to i Pod 

Which iPod is right for you? We help you make that big decision. 
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O 8 Wear it’s at 

Drop your bags and get some clothes on that will do the carrying for you. Whether it’s for the ski 
slopes or city streets, you’ll find more clothes than ever are iPod friendly. 

14 iPod’s throne under attack? 

iPod’s challengers are on the rise. It still dwarfs them all in sales, but there is a select bunch who have 
closed the gap on iPod’s technological leadership. Could one be right for you? 

20 Gaming on the open road 

Tired of just sitting back listening to tunes? Add some spice to your life by taking a few games with 
you when you’re out on the road. 
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2 6 Player beginner’s guide to high-end home audio 

This month we tackle the basics: the details on audio reproduction, and why your speakers should be 
a top priority. 


3 O Reviews 

Up close with some of the latest iPod kit. 
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By Christopher Breen, 

Seamus Byrne cl Dan Frakes 

iPod: 

Next Generation 


All the latest updates: 
should you be buying? 

Hot links 

www.apple.com/au/ipod/ 



1 ^ Pod is still on a go-slow as we awaiting the 
arrival of the iPhone. The only launch of note 
so far has been the arrival of (PRODUCT) red 
iPods in the family. It’s charitable, it’s read, and 
it goes faster, of course (ie. it doesn’t really— 
we’re just hypothesising based on that hot red 
colour). For those new to iPod, the question 
still remains — which one is right for you? 


iPod Video. Although the updated 5G 
iPod isn’t the ‘true video iPod’ many have 
been hoping for, it’s a solid upgrade from 
its predecessor. It is offering useful new 
software features for watching video, 
playing games, and browsing music, as 
well as improved hardware in the form 
of a brighter screen, better battery life, 
and better earbuds. And you get all of 
these improvements — plus, in the case 
of the larger model, 2ogb more storage 
space — for less money than each model’s 
predecessor. 


I still lament the fact that Apple no longer 
includes a power adapter with recent iPods, 
and if you’ve got a well-organized music 
Library, the new Search feature is more 
interesting than useful, but if your heart isn’t 
set on a ‘real’ video iPod — whenever that 
might appear (think iPhone sans phone) — 
the new 5G iPods are compelling products. 
Capacity & Price: 30GB, $349; 8ogb, $479. 
Ideal Usage & User: We’re still talking 
about the ultimate iPod, best suited to those 
with massive music libraries, and anyone who 
wants a media player with the massive range 
of accessories only the iPod can deliver. 



iPod nano. The 2G iPod nano is both a 
welcome step back to the more colourful 
(and scratch-resistant) days of the iPod mini 
and a moderate step forward in functionality. 
This middle-child iPod feels and looks great 
with its rugged aluminium finish and bright 
display. Apple’s done nice things with power 
management to allow the nano to play for 
24-plus hours on a single charge. And the 
ability to record high-quality voice memos 
(through a Belkin TuneTalk or XtremeMac 
MicroMemo) and more easily search 
your portable music collection are nice 
enhancements — though, like me, you may 


find the click-a-letter search feature more 
trouble than it’s worth. (PRODUCT) red 
edition is now available here too, so you can 
go hot red and feel warm inside by playing a 
small part in the fight against aids. All in all, 
this is a worthy successor to the original and 
it is clearly a big hit in the market. 

Capacity & Price: 2gb, $199; 4GB, $279; 
8gb, $349. 

Ideal Usage & User: The nano is still 
Apple’s most fashionable iPod. For those who 
held onto their mini, you can finally upgrade to 
its spiritual successor. The Nike+ kit also makes 
the nano a serious force in any exercise regime. 



iPod shuffle. This great little iPod is super 
robust, holds more than enough music for 
even a day-long workout, and is priced 
to move. The shuffle’s small size is a 
testament to efficient engineering, but it 
also could be easier to use and it will go 
missing more often than larger iPods. It 
may not be the best-sounding player that 
Apple’s made, but given the environment 
it’s likely to be used in — during workouts 
or for kicking around when a larger iPod is 
just too much to carry — it’s more than a 
capable musical companion. 


The 2G iPod shuffle is the perfect first iPod 
for kids and those who, inexplicably, have 
yet to own an iPod as well as a worthy 
second, third, or fourth player for current 
iPod owners. The new range of colours is a 
welcome boost to this little dazzler. 
Capacity & Price: igb, $109. 
ideal sage R X se We thought the last 
shuffle was miniscule? Now you can really 
take your iPod anywhere. If you aren’t 
interested in Nike+, this is the perfect 
model for exercising. ■ 
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dlo transdock 

Latest generation of the award-winning TransPod 
the best-selling way to play and charge 
your iPod on the road. Now with video output for 
showing iPod downloads on your 
mobile video systems. 




dlo homedock deluxe 

All-in-one way to connect your iPod 


I 




home TV 






music 


sofa. 










dlo jam jacket, 

cable management 

Gripable silicone case for 2nd generation 
iPods. Headphone Management System secures 
cord & earbuds. Comfortable, form-fitting scratch 
and slip protection. Available Black & Clear. 
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dlo action jacket 

3 functions in 1: protective case, rotating 


armband 


Polyurethane-coated neoprene case 
absorbs shock and repels dirt 
and moisture 


dlo iboom ravel 

Compatible with all dockable iPods 
Supreme portability. Charges your iPod 
while it’s docked. Alarm Clock 
& Sleep function White and Graphite 


A 



dlo homedock 


music 


Dock & control your iPod while you 
browse & control wirelessly from 
anywhere in the house. Displays 
iPod instantly. Build a playlist on the 
, charge your iPod & Music Remote 

in the base dock. Ready to go 

out of the box. 
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ur ipod :: your lifestyle :: your choice 


Available from all major retailers 


For local resellers contact hipgizmos.com 


j 


For more product details visit dlo.com 


phone 


03 9532 3300 fax 


03 9532 3211 email 


sales@iworldaustralia.com.au web 


iworldaustralia.com.au 
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By Jenneth Orantia 


Wear your 
on your 




Finding yourself short of a pocket or two? Here are some of 
the best clothes and bags around for integrating your portable 
entertainment devices into your life on the road. 



REATORS 


it back in the ‘80s, but their portrayal of the affable Inspector 
and his “go go gadget’’ ability to procure nearly any device from 
his person was actually a sign of things to come. 

Twenty years later, it’s commonplace to carry around a mobile 
phone, digital media player, portable navigation device and 
notebook computer. With so many gadgets in tow, how does one 
carry them easily? 

This need has spawned a new wave of clothing and wearable 
accessories that are designed to seamlessly blend electronics 
— particularly mobile phones and iPods — into everyday outfits. 


Perhaps the best-known wearable is a Bluetooth headset, an 
earpiece that wirelessly transmits phone calls from a Bluetooth- 
enabled mobile phone so you don’t have to take it out of your pocket 
According to John Demezieres, the business manager for 
Motorola’s Bluetooth accessories in Australia and New Zealand, 
Bluetooth as a wireless standard allows users to ‘wear’ their 
technology, serving as the perfect complement to an active lifestyle. 

“Going wireless with Bluetooth gives consumers unlimited 
freedom to do the things they enjoy in life,” says Demezieres. “It 
enhances a user’s experience of their mobile phone, so they are 
always connected without the clutter of wires”. 

There are at least a dozen companies manufacturing Bluetooth 
headsets for mobile phones, but Motorola is one of the only ones 
to extend its expertise into clothing. In partnership with Burton 
Snowboards, Motorola has released a line of wireless wear called 


























P LAVE R ► 





Audex, featuring a jacket, padded hat and helmet that wirelessly 

connect to a Bluetooth phone for hands-free communication and 
wireless music streaming. 

The Audex Motorola Jacket also supports iPod connection using 
an optional accessory - a wired component that attaches to the 
iPod’s dock connector. This lets users switch tracks with the sleeve’s 
built-in control panel and listen to music with the embedded 
speakers in the collar. For non-Bluetooth and iPod sources, the 
jacket also includes a 3.5mm audio jack for connection through the 
device’s headphone socket. 


The iPod’s new clothes 

With Apple selling more than 10.5 million iPods in the 
three months of 2007, and an iPod accessories market 
said to be worth a billion dollars a year, it makes 
sense for clothing companies to use Apple’s player 
as the focus for their technology wearables. 

A quick perusal of the Internet demonstrates 
that you can now stash an iPod into every item of 
clothing imaginable, from underwear, belts and 
bags to suit jackets, T-shirts and hats. 

Many of these items consist of pockets or holders 
integrated into the fabric that provide a convenient 
means to carry the iPod. A simple yet clever accessory, 
the TuneBuckle turns any iPod nano into a belt buckle. The 
iXoundWear range, on the other hand, integrates the iPod nano 

and shuffle into various styles of hatwear, including beanies, viso 
and caps. 

Other iPod wearables bump it up a notch by integrating iPod 
controls into the fabric, letting you skip tracks and adjust volume 




without needing to touch the player. One of the main providers 
of this technology is UK-based Eleksen, a company that licenses 
its electro-conductive textile - called Elektex - to third party 
companies. 

Less than a millimetre thick, Elektex is a fabric sensor that sits 
directly underneath clothing or other textiles for passing commands 
(such as next or previous track) to the connected device. As it’s 
made from 100% fabric, it can be folded, crumpled and flexed with 
no ill effect, providing the necessary durability for integration into 
clothing. 

As the primary distributor and sales development agent of Eleksen 
products in Australia, Smart Fabrics’ Asia Pacific ceo Rod Tanks has 
witnessed the growth in demand of technology wearables firsthand, 
pointing at the number of people on the street and in cars wearing 
Bluetooth headsets as an example of mainstream acceptance. 

“Elektek is well poised to exploit this acceptance and has 
embarked on various product designs to bring computing and 
electronic controls in to wearable items - the first of which is based 
around iPod control”, he says. 

According to Tanks, “with the development of relevant, useful and 
functional products that consumers desire, the wearables sector will 
very quickly become mainstream.” 

Smart Fabrics markets its own wearables under the G-Tech brand, 
with its most popular items being the G-Tech Professional Messenger 
and G-Tech Sound Shell. Both of these feature external iPod controls 
and a built-in nxt speaker for playing music out loud. ► 
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market. According to the joint press release, the collection 


winterwear 


with Bluetooth equipped mobiles, iPods and mp 3 players, 
allowing users to effortlessly access their favourite tunes 
and mobile calls without the worry of snagging a cord while 
blazing the slopes.” 

While the Quiksilver collection won’t be available until the 
North American ski season at the end of 2007, the company 
previewed the products - including snow jackets and helmets 
- at the sia SnowSports Show in Las Vegas earlier this year. 

O’Neill is another company that has done interesting things 
with iPod connectivity, marketing all of its iPod-friendly 
products under the h2.series brand. While there’s no shortage 
of bags offering soft iPod controls on the strap, the O’Neill Solar 


It seems that sporting labels in particular have been keen to 

integrate iPod controls into their clothing and accessory lines - not 
a huge surprise, given the natural tendency to listen to music while Backpack is unique in that it includes solar panels on the front 
exercising or doing sports. What is unexpected is the speed with for charging an iPod and mobile phone from natural sunlight. A 


which many of the big-name sports brands have integrated iPod- 
compatible apparel into their product ranges. 

Nike was one of the first to feature iPod connectivity in its 
sportswear under the Nike-I- brand, including jackets, tops, shorts 
and armbands designed to work with the iPod nano. The Nike+ 
Fitness Jacket, for instance, includes a pocket for the nano in the 
right front pouch, while the loose fit top includes cord management 
holes for the earphones. 

But the most innovative item from the product line is the Nike + 
iPod kit, a workout pack that consists of a sensor used with 
compatible Nike+ Ready shoes and an adapter for connection to the 
iPod nano. The sensor - which has a built-in accelerometer - keeps 
track of workout data while running. It then wirelessly transmits 
it to the iPod nano, which displays information like time, distance, 
average pace and calories burned on the lcd screen. 

Dozens of other sports accessory companies have also jumped 
on the iPodwear bandwagon; in addition to the aforementioned 


Burton, we have O’Neill, Quiksilver, Jansport, Spyder, Active 
and Kenpo. 

Like Burton, Quiksilver has teamed up with Bluetooth 
headset company Plantronics to bring winter apparel to 


water-resistant pocket inside the bag keeps the devices safely ► 

Bluetooth isn’t just for transmitting phone calls wirelessly to a 
headset or hands-free kit. Functioning as a cable replacement 
technology, it can also be used for wirelessly connecting keyboards 
and mice to a PC and sending files between two devices. Unlike 
infrared, Bluetooth doesn’t require line of sight, making it perfect 
for use in wearable technology. 

A relatively new Bluetooth party trick is its ability to transmit 
music from an MP3 player or mobile phone to wireless 
headphones, speakers and even car stereos. Not all Bluetooth 
devices are capable of this feature, however - only those that 
support a standard called A2DP (short for Advanced Audio 
Distribution Profile). 

The iPod doesn’t have Bluetooth built-in, but that doesn’t mean 
it can’t take advantage of A2DP. Logitech’s aptly-named Wireless 
Headphones for iPod and the JBL Reference Series 610 headphones 
add A2DP Bluetooth using an adapter that plugs into the iPod’s 
dock connector. Using Belkin’s TuneStage adapter, the same setup 
can for Bluetooth-compatible home and car stereos. 
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stowed, while the ElekTex control panel on the strap allows for 
remote operation of the iPod. Additionally, a microphone on the 
left-hand strap allows for hands-free calls from your mobile. 

Also worth a mention is the O’Neill iPod Fat Controller 

— a snow glove that incorporates a wireless, thumb- 
controlled joystick for remotely controlling the 
iPod. This small controller is woven into the 
top of the right-hand glove, using different 
directional movements (mimicking 
the iPod’s clickwheel) to indicate 
volume adjustment, track control and 
play/pause. 

Fashion and form 

Sports fanatics aren’t the only ones to 
benefit from iPod-integrated clothing. 

Over the last year, a few fashion labels 
have thrown their couture hats into the iPod 
ring, including the Italian menswear brand 
Ermenegildo Zegna and denim powerhouse Levi’s. 

Zegna was a surprise inclusion at the ctia Wireless tradeshow 
earlier this year, demonstrating its new iJacket during the 
‘Fashion in Motion’ runway show. This luxury sports jacket 

- which sets buyers back a cool US$750 - features an iPod 
control strip on the sleeve, a clear iPod pocket in the lining, and 
a cable clip that minimises earphone tangles. 

Levi’s has tackled the trickier proposition of getting an iPod into a 
pair of jeans. Levi’s Redwire dlx jeans, named after its washable red 
iPod connector, use a five-way joystick on the front pocket for iPod 
control. The iPod itself is stashed in hidden side-pocket on the right- 
hand pants leg. The jeans also come with Levi-branded earphones 

and a clip-on retractable earphone holder. 

Technology clothing company ScotteVest is no stranger to the 
challenges of hiding electronics in everyday apparel. Its founder 
and CEO Scott Jordan formed the company in 2001 as a way 
to solve the problem of carrying electronics in a way that also 
allowed people to use them, having found that there were no 
other solutions on the market that allowed him to carry his own 
numerous gadgets around. 

“All too often, juggling gear was a losing battle. I wanted to 
carry all of my favourite gadgets, but had to leave most at home, 
or convince my wife to carry some for me” states Jordan on the 
company’s website. “The conclusion was obvious. To get any 
benefit from these devices, you need to be able to access and use 
them quickly, yet keep them hidden”. 

ScotteVest has a full line of clothing available, referred to 
as ‘Gear Management Solutions’. These all use the company’s 
patented Technology Enabled Clothing (TEC) system for holding 
gadgets and other items in uniquely-designed pockets that also 
conceal wires within the fabric and lining. The pockets are 
especially designed to prevent bulge, and special design elements 
along the shoulders and waistbands allow the weight added by 
gadgets to be evenly distributed along the body. 

The future of wearables 

The current generation of technology wearables aim more at 
working with the devices you have rather than replacing them 


altogether. But there are a few examples of consumer fashion that 

come with the gadgets built-in. 

Oakley was one of the first companies to turn a flash Mp3 
player into a wearable item with its Thump sunglasses. 
Available in capacities of 256MB and 512MB, the glasses have 
the edgy street style of other Oakley shades but with fold-down 
earbuds on either side and buttons to control music playback 

and volume. 

Interactive Wear ag has developed a concept jacket with 
a built-in gps antenna, integrated mp3 player and Bluetooth 
mobile phone interface called the “Know Where Jacket”. While 
it’s yet to see commercial production, German-based clothing 
company Lodenfrey demonstrated a limited run at the CeBIT 
technology trade show last March under the io-Jacket label. 

Perhaps the most telling indicator of wearable technology in 
the future is Eleksen’s Wearable Display Module, announced at 
the Consumer Electronics Show in Las Vegas at the start of this 
year. The wdm consists of a small lcd screen integrated into a 
bag or briefcase that can display information from a wirelessly 
connected Windows Vista laptop. Using the igb of storage and 
interactive fabric touchpad, the module can be used for checking 
email, reading RSS feeds, and even playing MP3S and photos. 

“Our creation of a visual output device for bags, briefcases and 
backpacks in collaboration with Microsoft is a natural extension 
of where we envision the market going over the next year,” says 
Eleksen’s ceo Robin Shephard in a press release. “Now you’ll be 
able to see, as well as hear your entertainment and other data 
while on the go”. 

Like the Know Where Jacket, the Wearable Display Module is a 
reference design that’s waiting on manufacturers to produce it; 
at time of writing, there were yet to be any companies that had 
licensed the design. 

But given the progression of wearable technology to date, where 
mobile phones and Mp3 players can now be used without taking 
them out of your pocket, Shephard’s prediction - of wearable 
displays that can wirelessly interact with your pc - seems to be the 
likely progression of this industry in the future. ■ 



























Available at Apple Premium Resellers and most leading retailers. 

To purchase, contact Powermove Distribution at 03 9464 4999 for your nearest 

reseller or visit www.powermove.com.au for more information. 


Luna's innovative menu system lets you customize your sleeping and waking options - from display 
brightness to snooze time to much more. It also delivers outstanding audio from precision speakers that will 
fill your room with music. With AM/FM radio and it’s clean design, Luna is a perfect addition to any room. 

If you are looking for innovation and quality sound, Luna is the alarm clock and speaker system for you. 
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XtremeMac 


Meet Luna, an intelligent 

alarm clock with superior 
sound for your iPod. 
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By Alex Kidman 

kingi 

live the king 

Is the iPod about to be usurped by a 
newer, smarter generation of music 
players , and has Apple brought about its 
own defeat? 


I ~^ t’s no secret that every manufacturer of music devices would like 
to have Apple’s iPod position — who wouldn’t want to be market 
leader, with devices that practically sell out from the moment that 
Steve Jobs announces “just one more thing’’ at a Macworld event? 

Dominance of a market does bring with it some inbuilt problems. 
When Apple shifted the design of the headphone socket between 
the fourth and fifth generation iPod, it was good news for accessory 
vendors, selling the same accessories all over again to consumers 
who suddenly had redundant add-ons. But that’s bad news for 
consumers. This leaves Apple in something of a trapped position. 
Make too many radical changes to the iPod and you’ll alienate the 
market that already supports you — which, by nature of that same 
market dominance, is almost everybody. 

At the same time, there’s a problem with iPod design. Or at 
least, the updates to iPod design. Apple uses an update process 


that’s best described as glacial. Quick, name a major update to 
the iPod in the past couple of years that hasn’t just been a storage 
change. Not so easy, is it? At the same time, competing players 
offer integrated radio, voice recording and come with video 
conversion software. 

iPod ownership has been somewhat akin to joining the Mafia in 
the recent past. Not only do you get to wear natty apparel, but once 
you’re in, thanks to iTunes, you’ve always been stuck in, unless 
you’ve carefully ripped your music to mp 3 and never purchased any 
music through the iTunes store. That’s no longer the case for a vast 
majority of alternative mp 3 players, however. Many competitors 
provide plug-ins to iTunes that provide basic compatibility, and of 
course if you don’t mind getting your hands grubby at a file system 
level, it’s not impossible to directly copy unprotected tracks from the 
folders where your iPod music comes to any other player - although 
Apple’s habit of renaming music files on iPods themselves can make 
it a bit messy if you’ve done a lot of iPod to Computer copies. 

It is worth noting that most of the competing software is very 
Windows-specific, presumably the thinking is those who are 
already Apple osx fans probably won’t veer away from being part of 
the iPod faithful as well. 

There are also software based plug-ins — again mostly for 
Windows pcs — that allow you to use your unprotected iTunes 
music and the iTunes interface with just about any player. 
Applications such as the older (and reportedly flaky) BadApple, 
or newer utilities such as iTunes Agent interface directly within 
iTunes itself, and there’s no shortage of iTunes “replacements” on 
the market — so many, in fact, that there’s even a Wikipedia page 
dedicated to them (http://en.wikipedia.org/wiki/Comparison_of_ 
iPod_Managers). 

Money can buy you love 

Protection is the key to locking the iPod into the equation; only the 
iPod will play protected aac files of the type the iTunes Store sells — up 
until now. The recent deal with emi, where Apple will sell higher-bitrate, 
nprotected emi music (with the exception of the Beaties back catalogue) 

, on the surface, a big win for Apple. Steve Jobs has long railed against 
DRM-protected music, but up until recently most pundits figured it to be 
mere empty rhetoric, so now Apple gets to look like one of the “good 
guys”. The additional quality of emi’s tracks, even with the added price 
premium, is another nice incentive, especially as it’s possible to pay only 
the premium “difference” if you’ve previously purchased the protected 
aac versions. On the consumer side, hopefully EMI’s stand will lead the 
rest of the big music conglomerates to follow suit, as that’s also a definite 
win for those of us who pay our hard-earned cash for music. 

For Apple’s competitors, however, it also represents a huge 
^ opportunity. iTunes tracks that are no longer locked to the iPod 

itself mean that, with suitable plug-ins, it’s possible to sell the 
hardware with labels indicating iTunes store compatibility, 

L as long as you’ve already got aac playback built in. This 
^ has an undeniable levelling effect on the portable music 

player industry. Certainly, plenty of consumers will 
still opt for iPods — they’re familiar, they’re still easy 
to use and they’re still a fashionable item for the 
most part. Still, if competitors offer more features for 
the same (or less) money, and they’ll work with your 
online music, why wouldn’t you at least take a look? ► 








































IMMPP 



PLAYER ► 




We’ve chosen two differing alternatives 
for each of Apple’s main iPod offerings. 
Here’s how the pretenders to the iPod 
throne stack up. 



iPod 5th Generation (iPod Video) alternatives 



TOSHIBA CICABEAT S 60 


rrp:$479 

Capacity:6oGB 

Toshiba’s Gigabeat line is also an impressive non-iPod option, and good if you’re 
running Windows Media Center software, as it interfaces perfectly with it. That 
includes not only music, but also any tv content — even DRM-protected online content 
— you may have on your Media Center. There is a catch, however. Microsoft’s recent 
announcement that it’s discontinuing the Portable Media Center software that’s at the 
heart of the Gigabeat makes it an evolutionary dead end. It could be worth waiting a 
month or two to see if they undergo something of a “fire sale”, however. 


Creative Zen Vision W 


rrp:$599.95 

Capacity:3o/6ocB 

The Zen Vision w is a portable music 
player with plenty of music-centric 
features, but it’s in an area where Apple’s 
largely only paid lip service — at least 
here in Australia — where the Zen Vision 
w outclasses the 5th generation iPod, and 
that’s in video. The Vision w comes with 
an excellent 4.3” lcd screen, integrated 
Compact Flash slot for uploading photos, 
plus an adaptor is available for sd/mmc 
and Memory stick photo users. The 
downside against the iPod is a size issue; 
you can’t really get a screen this size on a 
“small” music player. 























































































































































iPod nano alternatives 




SAMSUNG YP-TqB 


rrp:$289 
Capacity: 2CB 

On the surface, the YP-T9B might not seem like the most obvious competitor to the nano, especially 
given the asking price and low storage capacity. The YP-T9B does have an ace up its sleeve, however. 
It supports Bluetooth audio, which means with the right set of headphones — which may also 
work wirelessly with your mobile phone — you can enjoy your music free of wired entanglements. 
It also supports radio playback, something that’s still omitted from any iPod line. 


SANSA SAN DISK E280 


rrp:$279.95 

Capacity: 8gb (+2GB via MicrosD card) 

The nano is small, sleek and sexy, but it’s also 
feature-poor compared to many other high-end 
flash players out there. Critically, while it offers 
photo browsing, there's no capacity for video 
playback. Sansa’s Sandisk E280 supports video, 
comes with conversion software (for Windows 
machines only) and comes in the same capacity 
size as the top-end nano. The E280 even 
includes a Microso card slot, making it one of 
the few players where it’s possible to extend the 
memory to carry around even more music. 





iPod Shuffle alternatives 




CREATIVE STONE 


rrp:$89.95 

Capacity:iGB 

If you’re cash strapped, and the lack of screen on the Shuffle doesn’t bother you, the Creative 
Stone — available in white, blue, black or pink — offers much the same feature set for twenty 
bucks less. It’s also a deceptively simple player to set up, as music transfers can be done 
by simply dragging and dropping files to the player. Given that Apple no longer ships the 
necessary iTunes software with its iPod players, that’s potentially a big advantage, especially 
if you don’t have access to broadband Internet. Like the i River sio, though, aac music isn’t 
supported, which could be a sticking point for dedicated iTunes customers. 





IRIVER Sio 


rrp:$195 

Capacity:2GB 

Apple’s Shuffle — arguably the most altered iPod since its initial “stick” release — is a nice 
player, but it’s rather outclassed in the overall portable music ecosystem, especially as it lacks so 
many of the features that makes the iPod compelling. The lack of a screen particularly hurts, and 
while it looks like a scroll wheel, it’s the Clayton’s variant of the scroll wheel. iRiver’s sio is only 
a whisker larger than the 2nd generation Shuffle and critically, includes a screen that allows you 
to fully utilise playlists and actual track selection, rather than the random playback of the shuffle. 
The only caveat here is a file format one; the sio doesn’t support aac audio, so if you’re heavily 
invested in iTunes music, even the emi DRM-free variety, then this isn’t the player for you. 














































































































































Don’t just think different...BE DIFFERENT 

Choose from Australia’s largest range of over 200 accessories 
to suit all your iPod needs and individual style. 

From hifi speakers to remote controls, waterproof cases to protective skins we have it all! 
Visit us today to view our range and the name of your nearest reseller. 

WWW. i Perco ndd rh/\ . C O m. a U 



www.conexus.com.au 

sales@conexus.com.au 

phone 02 9975 2799 


iPod not included. iPod is a registered trade mark of Apple Computer Inc. 
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TRY&BYTE 


www.tryandbyte.com.au 




Kensington RDS FM Transmitter/Car Charger 

While listening to your iPod®, see the song and artist’s name 
displayed on your car stereo using our patent-pending rds 
fm Transmitter/Car Charger for iPod. ClearFM technology' * 1 ' 
reduces noise and enhances stereo separation providing 
superior wireless audio quality and fm reception. 

rrp $109.95 




Kensington 4-in-i Car Charger 

Kensingtons 4-in-i Car Charger for iPod® powers Click 
Wheel iPods, including iPod nano, and iPod with video. A 
pass-through connector allows fm Transmitters to run while 
charging your iPod. 


RRP $ 49.95 









Kensington SX 3000R Speakers with FM Radio 

Experience a full, rich sound from a sleek, flat panel speaker. 
The Kensington SX 3000R Speakers with fm radio for 
iPod® gives you the added benefit of an fm radio and the 
convenience of a wireless remote to control your music from 
across the room. 

RRP $249.95 



Kensington Car Mount for iPod and MP3 Players 

Secure your iPod® or MP3 player in place while you drive. 

Flexible arm adjusts to hold player firmly no matter how bumpy 
the roads. Works with almost all iPods and Mp3 players even with 
a case. One button quick release lets you grab your iPod and go. 
Universal mount designed to fit all cars and install in seconds. 

RRP $39.95 


Kensington Entertainment Dock 500 

The Entertainment Dock 500 isn’t just for music anymore. 
Using the video out ports (RCA or S-video) you can also share 
videos and photos from your iPod through your tv. With 
a touch of the wireless rf remote you can listen to music 
through your stereo or play a soundtrack while you view your 
favorite photos. Simultaneously charges iPod in the cradle. 
RRP $129.95 



/ 


Kensington Digital FM Transmitter/Auto Charger 

All-in-one Digital fm Transmitter/Auto Charger plays and 
charges iPods using the car’s fm radio and power source. 
Convenient push button operation with digital display. ClearFM 
technology* reduces noise and enhances stereo separation 
providing superior wireless audio quality and fm reception. 
Three pre-sets and the bright display let you store available fm 
stations quickly and easily 

rrp $89.95 


tel 02 9906 5227 ► fax 02 9906 5605 ► email info@tryandbyte.com.au 

l — — — — 
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www.mypods.com.au 



myPods 

Looking to splash a little colour on your iPod, without the extra bulk of going for a whole casing? myPods are a designer range of 
stick-on facings for iPod video, and both generations of nano, offering a big range of full colour graphics and images to choose from. 
Every pack comes with adhesive protectors for front, back, click button, plus screen protector. They secure easily, can be readjusted 
without fuss, and come away again without leaving any marks, so you can change styles to suit the occasion — or the weather. 

RRP $19.95 


web www.mypods.com.au 
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By Sam Balchin 


ot too long ago gaming was a niche activity surrounded by stigma 
and stereotypes; you play games and you’re the pock-marked 


basement dweller or bespectacled nerd who can’t get a girlfriend. 




there 


IN 



I—IF=INO_r 


For some, zoning out to music just isn't enough. Here's a look at 
the past, present, and future of gaming in the palm of your hand 


Things have changed. There is still stigma surrounding gaming — 
seems to be a belief that every time some young man kills someone 
that he was driven to do it by violent video games, but such is the 
way of all emerging media, initially reviled and blamed for the ills of 
society but later accepted. Whilst it still might not be accepted as a 
form of entertainment as valid as movies or music, gaming has found 
its foothold in the popular marketplace with annual profits eclipsing 
Hollywood or the recording industry; in fact, if trends continue the way 
they have been the gaming industry is tipped to make more money thar 
Hollywood and the recording industry combined in 2008. 

One thing that has definitely helped push gaming toward 
mainstream acceptance and success has been the boom in 
handheld or portable gaming. The first real success story was 
the Nintendo Game Boy, a heavy, rather large and ungainly 
monochrome gaming platform that took the world by storm. 
While rather late on the scene as far as portable game gadgets 
went (it launched in 1989, years after the earlier Game 8c Watch 
games), the Game Boy was the first true sign of the appeal 
of portability. Over the console’s lifespan the Game Boy sold 
around 70 million units worldwide with successive iterations of 
the Game Boy, the Game Boy Colour, Game Boy Pocket, Game 
Boy Light, Game Boy Advance, gba sp, ds and ds lite selling a 
whopping 238.44 million units according to Nintendo’s internal 
sales figures. Unsurprisingly the Game Boy and all subsequent 
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iterations of the Nintendo handheld gaming system have earned 
the Japanese company the lion’s share of the handheld market, 
but such success hasn’t turned away other companies from 
trying to enter the lucrative arena. Far from it; if anything, the 
phenomenal success of the Game Boy brand has galvanised the 
resolve of other companies, showing them that there is a huge 
market out there and one that is willing to spend. 

Enter the Dragon 

Of all major players the one that has so far made the most 
significant impact on the mobile gaming market has been 
Sony with their psp (PlayStation Portable). Released in late 
2004 in Japan and across 2005 in the West, the psp has so 
far sold around 25 million units making it a definite player 
in the handheld community, even though the console has 
been considered something of a failure amongst the gaming 
community due to the price, battery life, cost to produce, the 
umd format, interface and small number of killer applications 
available on the platform. Even so, the psp has effectively 
raised the bar for what consumers can expect from a handheld 
gaming device due to the huge high resolution screen, powerful 
processor and full 3D capabilities. Sony entering the handheld 
market in such a huge way truly illustrates the potential these 
companies see in the handheld arena, but Nintendo and Sony 
battling it out to see who can own the handheld gaming space 
is not what makes the prospective future of handheld gaming 
interesting. It’s the other guys. 

If there’s any compelling argument to highlight the impact, 
importance and potential of the handheld gaming market you 
really shouldn’t look towards Sony or Nintendo for answers; you 
should look to, if anyone, the companies that tried, failed and 
yet continue to keep trying to break into the handheld market. 
There’s no need to focus on the market leaders to show the 


massive appeal of portability — looking at the hard sales 
numbers shows it to be a given. The companies that sink tens of 
millions of dollars into developing their own platforms highlight 
how important portability is perceived to be in the current and 
future marketplace. 

Talking Taco 

It’s no secret that Nokia’s first foray into the handheld market 
was something of a misstep. Actually, misstep is too polite 
a term for what happened with the N-Gage. The mobile 
phone/gaming “deck” hybrid was a woeful failure of design 
and common sense. As a phone the N-Gage was lamentable, 
forcing the unfortunate owner to hold the thinnest edge of the 
taco-like handset to their face in the dismal hope they might 
actually hear something but this was the least of the platforms 
failings. On the technical side the i04Mhz arm processor wasn’t 
fast enough to run most of the Java based games, the 176x208 
screen was abysmally low resolution, not to mention the wrong 
aspect ratio for most games, the vast majority of games for the 
system were decidedly lacklustre, it was impossible to hot swap 
games, the controls were rotten and the sound tinny. The mass 
market reacted to the N-Gage in a manner similar to the games 
press; they ignored the “gaming deck”, leaving it languishing on 
game shop shelves. 

Although Nokia boasted a strong initial fortnight of sales, 
claiming they sold over 400,000 N-Gage units, on reflection such 
numbers seem optimistic. By targeting only game shops Nokia 
assumed that they knew the target market and were selling to 
them. The truth of the matter is that they severely misjudged 
the market, the net result being that the N-Gage “sold” only 1.3 
million units during the first two years of release. We use the 
term sold advisedly as the number undoubtedly contains the 
numerous handsets that were sent to journalists, included in 
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bundles or were otherwise given away. While this 1.3 million 
number may sound impressive, to put it in context, according 
to Nintendo the ds handheld console sold around 2.84 million 
worldwide in Q4 2004 — no small feat considering the handheld 
had only been available since November 21 in North America and 
December 2 in Japan. 

Within six months of the Nokia handheld being released the Finnish 
giant announced the impending release of an N-Gage revision dubbed 
the qd. Although aesthetically the second iteration of the N-Gage 
was an immense improvement and the usability was vastly increased 
by allowing for the hot-swapping of games, better control and most 
importantly not having to look like you were holding a taco to your 
ear when you actually use the telephone. Of course on the other 
hand Nokia decided to pull the Mp3 playback capabilities from the 
unit leaving it with terrible mono sound. Whatever Nokia may have 
been hoping for from their redesign they likely did not get it — the qd 
failed to sell any better than the N-Gage. 

Although the original N-Gage is no more Nokia maintains that 
mobile phone gaming is an important part of the coming mobile 
phone industry and has integrated gaming capabilities into all of 
their current and upcoming handsets. There are also rumours that 
as recently as January 30 this year, Nokia has held meetings with 
prominent game developers with the aim of discovering what they 
would like to see featured in an N-Gage 2 platform. 

Car Crash Fascination 

The following product was more a crime than a handheld but 
it illustrates the belief the market has in handheld gaming 
or convergence devices. The Gizmondo, a handheld gaming/ 
convergence device designed by Tiger Telematics seemed 
like the next big thing when it was first announced in 2004. 

A handheld gaming device capable of 2D/3D graphics, MP3/4 
playback, featured a camera, built in gps, could send email and 


featured mms/sms capabilities all for a rather budget price of 
around US$170 sounded too good to be true. It was. When it 
was released in early 2005 the unit was met with remarkably 
lukewarm sales, mostly due to the lack of any decent games on 
the platform and that Tiger Telematics announced the release of 
a widescreen version of the handheld only soon after the release 
of the original unit. By February 2006 the company was forced 

into bankruptcy. 

This is where things get interesting. A company going out 
of business is nothing new or noteworthy but a company with 
staff with links to organised crime, who had previously been 
imprisoned for crimes ranging from assault to embezzlement 
and who managed to somehow squander hundreds of millions 
of dollars is worthy of note. Over the scant few years Tiger 
Telematics was in business the company managed to accrue 
over $275 million in working capital through investors and stock 
floats despite never having made a cent from an actual product. 

It has yet to be proved whether it was negligence, arrogance or 
shady dealing that did the company in but the core staff and 
founders of the project fled the sinking ship with cars, payouts 
and liquidated stocks making them quite wealthy men and 
women. To cap the story perfectly, one of the managers of Tiger 
Telematics, Stefan Eriksson lost control of a million dollar Ferrari 
Enzo and wrapped it around a telegraph pole in California (and 
later claimed a mysterious other person was driving, but fled 
the scene). Although no true sales figures of the Gizmondo have 
been released, documents seized during the bankruptcy pointed 
towards taking of a mere £1.4 million putting the net loss of the 
company in its final throes at around £500,000 a day. 

How did so many people throw so much money at a project that 
was failing so terribly? Clearly there was, and still is, a great deal 
of faith in the idea that more portable gaming machines could 
find a space in this increasingly lucrative market. 

























Ultimate Ears Earphones 


For the last ten years, Ultimate Ears has been 
designing custom ear monitor products for your 
favorite professional musicians for use on stage 
and in the studio. Musicians put their hearts, 
their souls, their breakups, their memories and 
their passions into every song and they count on 
Ultimate Ears products to get the most of out of 
their music. Ultimate Ears super.fi products were 
developed so that you too can hear music the 
way it is meant to be heard! 


Please contact us for information on the full 
range of UE we stock. 
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Super.fi 5EB 


$269.95 










Super.fi SPro 


$349.95 






Kensington MicroFM Transmitter iSkin Duo for 2G nano 


You've never heard sound this great from an 
FM transmitter this small. The Kensington 
Micro FM transmitter plays through any FM 
stereo. ClearFM technology reduces noise 
and enhances stereo 
separation providing 
superior wireless audio 
quality and FM reception. 


Works with all dock 
connecting iPods. 
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MicroFM 


The iSkin Duo is the most comprehensive 
protective solution for iPod nano. It sports 
stylish looks with absolute all-round protec¬ 
tion that's unmistakably nano. It includes 
just about every feature 
needed to keep the iPod 
nano safe and secure 
while providing an 
enhanced look that 
deserves a double take. 




* 


Includes lanyard, dock 
connector protector, belt 
clip and Universal Dock 
attachment. 
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iSkin Duo2 


$44.00 


Software with iPod Compatible Content 




n 1 








and 
Ham 

vPr.Seios 








MUli 


r*] tjt 


LanguageNOW! $79.95 


Dr Seuss Green Eggs & Ham $ 39.95 




Kid Pix Deluxe 3x 


$59.95 


Products distributed by Try and Byte. 

For your nearest stockist of these products please contact us on 
(02) 9906 5227 or info@tryandbyte.com.au 


T 0 V O [*)YT [~ Unil 17,2a Herbert St,St Leonards NSW 2065 
I l \ I Cy D I IQ Tel (02) 9906 5227 • Fax (02) 9906 5605 

www.tryandbyte.com.au 
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Shades of Grey 

There’s another avenue of handheld gaming that deserves a brief look — 
the handheld emulators; platforms that don’t really have games of their 
own but are powerful and versatile enough to run programs emulating 
other console operating systems allowing users to play legally grey roms. 
Handhelds such as the GP2X, xgp and Tapwave Zodiac all boast a small 
range of titles created for the systems but exist mainly for this grey area, 
with end users using them to play games from arcade machines or older 
consoles and handhelds such as the snes (Super Nintendo Entertainment 
System), Sega Megadrive, gba and others. Interestingly, the Sony psp 
has rapidly become the platform of choice for emulation and homebrew 
games even though Sony themselves make every move in their power to 
stamp out this practise. Even more interesting still is that the psp features 
a legal emulation service, enabling owners of both a Playstation 3 and psp 
to upload psi (the original Playstation) games to the psp for emulation. 

The Sleeping Giant 

In early 2006 a piece of viral marketing hit the Internet and caused 
people to stand to attention. Project Origami, as the video was 
known showed people using ultra-mobile tablets for a variety of 
purposes — watching movies, working, drawing using a touch¬ 
screen, listening to music and, most salient to this story, playing 
Halo, Microsoft’s killer application for the Xbox. Although it was 
finally revealed that Project Origami was a codename for a line of 
Ultra Mobile pcs (UMPC) running Windows xp Tablet Edition, that 
brief snippet showing someone playing Halo was taken as proof that 
Microsoft was on the verge of releasing a handheld gaming device. 

Yes, it is purely supposition to think that Microsoft will enter 
the handheld race, but going on their recent development 
history it doesn’t seem like too much of a stretch. While it may 
sound a little odd to use a company that has so far not entered 
the handheld race as an example of the future, all signs point 


to Microsoft making a move within the next few years. Slowly 
but surely the software (and now hardware) giant has been 
encroaching on territories previously held by other companies, 
first with the Xbox as a rival to the PS2 and later with the release 
of the Xbox 360 and the Zune, their portable media player 
positioned as a market rival to the industry leader, iPod. And 
now take the very obvious and recognisable image of Halo’s 
protagonist, Master Chief, appearing on a handheld device 
and you can’t really get a stronger teaser. Of course we will 
have to wait and see. Although a company of deep pockets, 
even Microsoft might be taken aback by the incredible industry 
dominance that Nintendo holds over the handheld arena. ■ 


Simple Java games are ubiquitous on mobile handsets now, but 
there is actually a huge range of higher budget games on the 
market compatible with a wide range of mobile phones. Often 
significantly altered versions of games appearing on more powerful 
consoles or handhelds, like Call of Duty 2, an isometric third person 
version of the popular first person shooter. 

If you’re interested in places to go for mobile phone games, try: 
www.phonegamereview.com 

is a great resource for looking at the range of games available and 
their compatibility with various handsets. 

www.mobileme.com.au 

offers a good range of game downloads sorted by handset 
compatibility, making it easy to search. 

Other sites off games and free downloads but always be careful 
when signing up (an invariable factor to a “free” download) to read 
the fine print as you may well be signing yourself up to a service 
that requires you to pay to opt out of. 





































iPod Dock Connector 




Everything but 
popcorn. 


The new PocketDock AV 
iPod solution for sync, 
charge, top quality audio 
& video. 




Video Out 


Line Out 




Made for 

iPod 


Also Available: 

PocketDock Line Out 
with USB. 


S Video 


Composite 
Video 

Audio L 


Audio R 



Video 

(7 pin) 


Audio 


USB 


$59.95 
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Body armor for 
your buds 

The earBuddy. 


\ 



case for your iPod ear- 
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$19.95 




Get around 
round round 


The smartCharge. 

#1 iPod car charger 
with line-out jack. 
Includes dock 





Made for 

iPod 


$49.95 
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Solves any case 

The Dock Extender. 

Dock and connect with t \ _ 
on. Includes Universal Dock 



insert. 
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Made for 

iPod 


$39.95 
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Distributed by Try and Byte. 

For your nearest stockist of SendStation products please contact 
us on (02) 9906 5227 or info@tryandbyte.com.au 


TRY 


BYTE 


Unit 17,2a Herbert St, St Leonards NSW 2065 
Tel (02) 9906 5227 • Fax (02) 9906 5605 


www.tryandbyte.com.au 
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By Paul Zucker 

Beginner’s Guide 
to High-End Home 
Hi-Fi 

Are you eager to give your ears the very 
best, but are just taking thosefirst steps 
from average home stereo to serious 
audio system? We're priming you on the 
essentials so you know what you're look¬ 
ing for when you hit the store. 


i he term Hi-Fi is probably quite outdated 
nowadays, but a generation or two back 
you might get invited to listen to someone’s 
“Hi-Fi system”. The Hi-Fi craze started in the 
1950s along with the stereo lp vinyl disk. A 
number of technologies had come together 
to make this possible. These were the 
microgroove disk, the lightweight pickup 
and stylus (that no longer wore out the 
groove as it played), stereo recording and 
playback, low-distortion valve amplifiers 
and loudspeakers that didn’t distort or 
colour the sound, yet were capable of 
reproducing a wide range of frequencies. 

The term “high fidelity” simply referred 
to the fact that the system played sound 
that was faithful (fidelity) to the original. In 
those days it was common for enthusiasts 
to own a disk that featured the sound of a 
ping-pong ball bouncing across the sound 
stage. Or perhaps it was a distant train or jet, 
barely audible in the distance, getting closer 
and louder, then shooting across the sound 
stage to disappear on the opposite side of 
the room. In other words, it was the effect 
that people liked to show off. 

However there was also a subgroup of 
Hi-Fi listeners who were Audiophiles. 


These were people who truly appreciated 
the quality of the sound — in particular the 
reproduction of music. But what exactly is 
this reproduction of music? 

Let’s take a simple example — a solo 
violinist in an average sized room. As a 
listener in the room you might be three 
or four metres from the violin, facing the 
player. The sound is coming from the 
soundboard and f holes of the violin. There’s 
also some sound coming directly from the 
strings being played, and perhaps some 
slight noises from the action of the player. 
But there’s also sound that’s coming from 
reverberations in the room and even from 
the other listeners in the room. And if the 
recording place hasn’t been chosen well, 
there may also be extraneous noises from 
outside the room. 

The first question this raises for someone 
wishing to record the performance is, 

“where do I place the microphones?” 

In order to maximise the pickup of the 
instrument itself you may decide to place 
a stereo pair of microphones reasonably 
close to the player, approximately where 
a close listener might stand. This has the 
advantage of getting a strong sound from 
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the violin, yet still hearing much of the 
ambient noise of the room and outside. Of 
course, since the violin is essentially a single 
point source of sound, you could also decide 
to use an acoustic pickup on the body of the 
instrument. This would pick up all the tone 
of the soundboard of the instrument, but 
none of the incidental string or room noise. 

The next decision is how to reproduce 
the sound. Other than using some sort of 
headphones, the most basic system will 
simply have a stereo pair of speakers, in 
space, slightly in front of the listener. Let’s 
say they’re two metres apart, and three 
metres away from the listener. Depending 
on where the microphones were originally 
placed, relevant to the violin, the sound will 
approximate the experience of being in the 
room with the playing violin. 


Stereo pair 



“A dummy-head 
microphone. It 
uses microphones 
in its dummy ears 
in an attempt to 
improve stereo 
recordings.” 


But it doesn’t take much imagination to 
realise that there are many variables even 
in this simple example. You have to ask 
yourself, “could this experience ever be 
exactly the same as being there?” This 
question has been asked ever since the first 
Hi-Fi experiments. One school of thought 
proposed that since we listen with our 
ears, the only way to get true fidelity was 
to record the sound from a pair of artificial 
ears, then play it back through headphones. 
This “dummy head” type of recording had 
some adherents for a while, with some 
recordings being made of live concerts. But 
it barely exists nowadays. The simple fact is 
that it doesn’t lend itself to anything other 
than a live recording of music. Most music 
producers nowadays prefer much more 
flexibility in the way they record and edit 
music, and they favour the punchier results 
that can be obtained through editing and 
mixing and the use of multiple microphones 
and electronics. 


In any music reproduction system, every 
step in the chain of reproduction can 
influence the sound fidelity. That is, the 
microphone, the mixing and editing, the 
storage and playback, the amplification 
and the speakers. Each of these can add 
colouration (distortion) and so needs to be 
as good as possible for the best end-result. 
Today’s technology means that each step of 
the process can be very high quality. Perhaps 
the two areas where the average system 
is most likely to be compromised are the 
storage system and the loudspeakers. 

You might wonder why I’ve taken so long 
to get to this point in the story of Hi-Fi, so I’ll 
explain. For most people, their sound system 
isn’t an exercise in getting the most faithful 
reproduction of a musical performance, 
but it’s a method of entertainment. Put 
more bluntly, what we want is something 
that sounds good, either by itself or in 
conjunction with video. To this end there are 
many types of sound system on the market, 
both in terms of the way the content was 
originally created and way it’s recreated 
where you listen. 

Is one way better than another? My 
philosophy is that as long as you enjoy 
the end result, and it doesn’t substantially 
change the content, it’s good. I’ll go one step 
further and say that a good sound system 
isn’t necessarily about reproducing sound, 
but about creating sound. 

Ideal system 

An ideal sound system would not have 
loudspeakers at all. Just as in a live acoustic 
environment, the sound would come from 
exactly the correct place in space. Luckily 
the way we’re built allows a similar trick to 
the way movies work to trick our brain. We 
can be shown 25 separate video frames per 
second and yet our brain integrates these 
into what appears to be a constantly moving 
picture. Likewise we only have two ears, so 
these must work with the signal processing 
mechanism in our brains to allow us to know 
where a sound is coming from in space. This 
mechanism isn’t so great in telling us where 
a sound is coming from in a vertical sense, 
but IS great for telling use where it is in a 
horizontal sense. That makes sense if you 
go back a few generations - that crackle of 
sticks could well be a lion or enemy creeping 
up on us, so where is it? 

The simple stereo pair of speakers (or 
headphones) work simply because the ear 


and brain are given auditory information 
that can be processed to give a real-world 
result. If the signal is coming from one 
speaker only, then our brain tells us that is 
the source of the sound. (And of course if we 
had only one ear, we wouldn’t be able to tell 
much at all about where a sound is coming 
from.) If the sound is coming equally from 
both speakers, then our brain tells us the 
sound is coming from directly ahead. But 
there’s another trick that can be played on 
us - phase differences. Put together these 
tricks of hearing are called psychoacoustics. 

If you slightly delay the sound coming 
from one of the pair of loudspeakers, this 
has the effect of “steering” the apparent 
sound source away from the delayed 
side. This occurs naturally - if the violin 
we’ve been talking about happens to be 
over to the left of the sound stage, then 
the sound would reach the left hand 
microphone before it reached the right hand 
microphone. (This occurs because sound 
travels through air at a very low speed 
— around 340 metres per second.) 

If you look at the waveform coming from 
both microphones, the right one would be 
delayed. Figure 1 shows this. The left signal is 
shown as the green waveform while the right 
signal is the slightly delayed white waveform. 
You can see from thwis example that the 
delay gives the same effect as shifting the 
phase slightly in a continuous wave. 



“Figure 1. If the green sine wave is the left 
channel, the right channel is the white sine 
wave which is slightly delayed or ‘phase 
shifted’.” 

So there are two method to tell your brain 
where the reproduced sound is coming 
from — the relative strength of the sound, 
but also the delay (or phase shift) of the 
sound. So if all the sound comes from the 
left speaker, that’s the apparent source 
of the sound. If you play it equally from 
both speakers then the apparent source 
is directly between the two speakers. 

(The typical location of a narrator in a 
documentary or a soloist in a song.) ► 
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“This is just one of the myriad speakers that 
hark from the Hi-Fi era. This one has two 
woofers (complete with bass-reflex ports), a 
mid-range speaker towards the top and right 
at the top a tint tweeter.” 
















PLAYBOO K 


“This is a typical multi-way 
loudspeaker crossover circuit, 
consisting of inductors 
(the coils), capacitors and 
a resistor.” 


S 



But because we’ve 
delay between the left and right speakers 
changes the apparent source of the sound, 
we can create an extra sound illusion — 
we can make the sound source appear to 
be beyond the left or right speakers. That 
is, we can create an illusion of surround 
sound that makes a wider sound stage 


As a result, most typical loudspeaker boxes 
from the Hi-Fi age really used two, three 
or more types of speaker to do the job 
properly. These are the larger Woofer for 
low frequencies, Mid-range for the central 


than we would expect from just having the frequencies and smaller Tweeters for the high 


two loudspeakers. 

In the next issue we’ll look more closely 
at the subject of surround sound and the 
use of multiple loudspeakers, but for now 
let’s concentrate on the standard stereo 
pair of speakers. 


end of the audible spectrum. Depending on 
the size and efficiency of these speakers, they 
are sometimes arranged in groups of more 
than one of each kind. 


Loudspeakers 

There’s another complication with 
reproducing sound from loudspeakers, 
and that has to do with the physical 
characteristics of the speaker itself. As 
we’ve seen, since we can’t produce sound 
coming from all directions, we try to do it 
from a single point in space and recreate 
the sound field using phase and loudness 
to show where the sound is coming from. 
As you’ll already know from your personal 
sound system, it’s easy enough to get an 
earphone or headphone to produce all 
the necessary frequencies, at more than 
adequate sound levels. 

But this simply doesn’t hold true for 
loudspeakers in a public space such 
as your entertainment room. There’s 
no such thing as an ideal speaker that 
exists as a single point in space. It’s very 
difficult to get a single loudspeaker that 
will accurately reproduce all audible 
frequencies. 



“A basic, two-speaker enclosure. The simple 
electronic components shown help smooth 
out the response curve. If you add together 
the two frequency curves shown in the graph 
you get a relatively flat response.” 


Simple electronic components in the 
speaker box help split the electrical signal 
so that only the appropriate part of the 
spectrum went to each speaker, but also 
to help smooth out the transition between 
the speakers. Not unsurprisingly these are 
known as the Crossover circuits. 

If you’ve ever wondered why the speakers 
in these boxes are usually arranged 
in a vertical stack, you may now have 
guessed the reason. Because our ears 
are good at locating the source of sound 
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in the horizontal plane, arranging these 
speakers on that plane would confuse 
and muddy the sound image. But even so, 
for an accurate stereo image, the fewer 
loudspeakers in the box, and the closer 
together they are, the better. 

Next issue we’ll continue this series, 
looking at today’s more common surround 
sound systems and how they differ from 
traditional stereo systems. We’ll also look 
at the most common way to drive these 
systems - the av receiver. ■ 

“Simple stereo recording of a live event using 
a stereo microphone pair.” 



Buying Hi-Fi gear 


If you’re looking to set up a great stereo 
Hi-Fi system, here are some tips on 
putting it together inexpensively. 

Hi-Fi gear that originally cost many 
thousands of dollars can be picked up 
today for a fraction of this, simply because 
it seems outdated. For instance, the 
amplifier may not have a selector that 
says ‘DVD’ yet they will work perfectly well 
nonetheless. 

I can think of four great ways to find this 
gear — garage sales, eBay, word of mouth 
and even pawn shops. Of these eBay is 
the fastest and word of mouth is probably 
the best. But in each case it pays to have 
done some research and perhaps take a 
knowledgeable friend with you. 

Receiver 

There are only two items that you have 
to buy, though you may find that others 
will come as part of the bargain. The first 
is the amplifier and the second is the 
speakers. The amp will either work or 
it won’t — other than scratchy controls 
and non-working inputs, a simple test 
should show that it’s working. But better 
than buying a plain amp, you’d be better 
off buying a slightly outdated receiver 
instead. That is, an amplifier that has lots 
of component switching built in, but also 
an AM/FM radio receiver. Atypical receiver 
will be a few years old, probably with 5 or 
5.1 channels. Even if you’ll only use the 
two main stereo channels, this is still fine. 
Japanese brands are probably the best 
here, and you’ll know most of the good 


brand names by sight. These include Sony, 
Yamaha, Pioneer, Marantz, Onkyo, and so on. 
Steer away from anything with a name that’s 
meant to sound like a known brand. It’s also 
best to stay away from the chain store brands 
such as Sherwood. Unless the speakers you 
buy are very insensitive, you shouldn’t have to 
worry about the receiver’s power output. 20 
watts will rattle the rafters. 

Speakers 

Unlike the receiver, the rules are different for 
speakers. They CAN have been damaged by 
misuse, so try before you buy or get a DOA 
guarantee. Make sure that they both sound 
the same, that there’s sound coming from 
each speaker in the box, that there are no 
rattles when the wick is wound up beyond 
what you’d normally use and that the sound 
is clean and pleasant, with plenty of bass and 
treble. Unlike the receiver, it’s a lot easier to 
buy a dud when buying speakers. Looking 


good is rarely an indicator of quality, so 
you should probably Google the brand 
and the model to see what you’re getting. 
Most audiophiles steer clear of Japanese 
speakers, and positively run from anything 
else from Asia. European speakers have 
the best rep, but American ones can be 
very good too. There are lots of good 
brands out there, including Goodman, Kef, 
Boston Acoustic, Wharfedale, Canton and 
many more. 

The fact is that it’s only by buying 
something and setting it up that you’ll 
learn what to do better next time. The 
trick to Hi-Fi gear such as this is that it’s 
plug-and-play, and you can always mix and 
match components, and upgrade as you 
learn. If you get the bug you’ll always be on 
the lookout for a bargain. 

“If you know what you want, eBay can be 
a good source of Hi-Fi gear” 
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By Seamus Byrne 

Alpine iDA-Xooi 

Supported iPod Models 

5G iPod 
4G iPod 
iPod nano (all) 
iPod mini 

Player Rating ► ► ► ► V 2 
Price as Reviewed 

$699 

Available at 

www.alpine.com.au 


A lpine has offered an iPod setup for a 
, while now, but it has been a less than 
ideal system where your iPod is treated as a 
cd changer. Finally, we have the iDA-Xooi, 
a headunit that gives greater iPod support 
than any other in the market today. 

Your iPod connects through usb and gives 
fast device control. For 5G iPod video, you 
even get album art displayed on the colour 
screen. While iPod nano will also support 
the usb connection, 4G iPod and iPod mini 
can also be used, but through an alternate 
cable (purchased separately), and other usb 
memory can also be attached for playback of 
unprotected music files. Note this unit takes 
the step of ditching the cd altogether — this 
is built for people who do all their listening 
from digital files. 



One nuisance is that the wheel on the 
unit is a jog-function, not a free turning 
knob. This means continued flicking back 
and forth, rather than open spinning to 
find what you want. To me a real knob feels 
better than this kind of thing, and certainly 
a lot faster and finding what you want. 

That aside, the level of control is excellent, 
and the vibrant display gives access to the 
full range of iPod menus and controls. 
What’s more, the audio output here is truly 
superb, with 24-bit digital audio conversion. 
With a serious in car setup, you will hear 
the different between low and high bitrate 
compression, so ramp up your rip settings 
— and lossless devotees get their just 
rewards here. 

The headunit can be expanded to give you 
Bluetooth phone connectivity, for hands-free 
calling, but also with support on screen for 
caller id and phonebook access. Plus if we 
ever get hd radio in Australia (things are 
going pretty slowly), the unit can support 
such broadcasting with another add-on. 

This really is the best headunit we’ve seen 
for iPod users, with nothing more than minor 
quibbles against it. Still room for some tweaks, 
but this is a long way forward from where 
we have been to date. If you want the best 
available iPod controller car unit, this is it. 


By Seamus Byrne 

iHome iH8 

Supported iPod Models 
All dockable iPods 
Player Rating ► ► ► y 2 
Price as Reviewed 

$199.95 

Available at 

www.conexus.com.au 



W — e saw an earlier iHome last year, but 

this iH8 model strikes a great price/ 
performance balance, delivering a solid iPod 
alarm clock system for a shade under $200. 

On the radio front, you get four presets 
for each band, not as many as some radios 
but more than enough for my needs. With 
digital tuning life is just so much easier 
than traditional clock radios with nasty 
analogue systems, and the iH8 does a great 
job of honing in on the signals. It also has a 
customised AM frequency range, so talkback 
and sport lovers will be well serviced. One 
clever clock function is a switch for daylight 
savings time! Just hit that and you’re set. I’m 
a big fan of clever buttons like that. Simply 
put, for an iPod alarm clock, this is actually 
one of the best clock radios I’ve seen. 


You contol your iPod either directly through 
its own controls or via the remote control, 
and all alarm functions can be set to radio, 
buzzer or iPod. Some nice touches include 
the gradual wake and sleep functions, so 
your music can fade out as you nod off at 
night and fade up to give you a less blistering 
wake up call. Dual alarms are in play, which 
is now very much a standard for anything 
serious about calling itself an alarm clock. 

Audio performance has its ups and downs, 
with quite a full sound on offer, but bass 
seriously lacking. An equaliser is on board, 
though, which will help listeners tune the 
performance to their tastes. In the context 
of a bedside unit, the music performance 
is more than acceptable, and it is only by 
spending substantially more money that you 
will get something much better. 

It isn’t the ultimate in speaker docks, but 
at its price it is well worth consideration. As 
an iPod speaker dock, it isn’t a good choice, 
but if you want a good iPod alarm clock 
that gets things right where it matters, the 
iHome iH8 should be on your shortlist. 
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By Seamus Byrne 

DLO Transdock 


Supported iPod Models 

5C iPod 
4C iPod 
iPod nano (All) 
iPod mini 

Player Rating ► ► ► ► 
Price as Reviewed 

$182 

Available at 

www.dlo.com.au 



I n car docks have come a long 
way, and the Transdock is one of 
the best around. All dockable iPods 
are supported, charging up during 
your trip. The big addition over its 
predecessor, the Transpod, is a new 
A/V Out port for hooking iPod video 
into in-car video screens, unleashing 
everything iPod has to offer. If your 
car supports audio jack-in, or is in the 
cassette tape dark ages, you can use this 
port to deliver all audio more directly 
than over fm (FM performance is good 
— up there with our old favourite, the 
Kensington, but jacking in is always 
preferable). 

If iPod isn’t your only portable music 
source, you can plug an auxiliary source 
into the Transdock base unit, letting 
you transmit from that device over fm. 
Plus a usb outlet is included to let you 
hook up and charge devices like your 
mobile phone. 

The Transdock direct mounts through 
the aux power connector, with an 
extension arm included to help get it 


where you like it best. Plus the power 
usage is smart, powering up when you 
start the car and down when it goes off. 
So there is no fear of coming back to a 
dead battery (if you are happy leaving 
it out, of course — I prefer to stow 
my gadgets in the boot when parked 
outside my garage). 

For the style conscious, 
interchangeable faceplates are included 
— silver or black — so you can pick the 
best fit for your iPod / interior colours. 
More faceplates are planned for release 
online in future. 

The inclusion of video makes this a 
stellar choice for iPod video owners, 
with enough smart extras to make it a 
top choice for anyone. Another update 
is on the way very soon, adding a 
wireless remote control that attaches 
to your steering wheel — safety and 
convenience right at hand. Our guess 
is you’ll pay roughly $50 more for the 
‘Transdock Deluxe’ than the model 
reviewed here. 


By Dan Frakes 

XtremeMac Luna 

Supported iPod Models 

All dockable 

Player Rating ► ► ► ► 

Price as Reviewed 

$299 



T i he iHome line started this alarm dock 
space, and now we have XtremeMac’s 
$299 Luna, an alarm clock that certainly 
stands out from the crowd for features 
and appearance. In fact, if you are 
looking to spend the extra money, this 
is the best all-around iPod alarm-clock- 
radio we’ve yet seen. 

The Luna’s most unique feature is its 
onscreen menu system. XtremeMac was 
able to reduce the number of physical 
controls to four by taking most of the 
settings and options that are typically 
accessed via hardware and instead putting 
them in iPod-like menus. The unit ships 
with a cardboard instructional overlay 
that outlines each control’s functions. 

The number of menu options offered 
is impressive and makes it easy to 
configure. Although the menu system 
requires more clicks than others on 
the market, you get more options than 
you’ll find most anywhere else. For each 
alarm, you can choose audio source, 
snooze time, max volume and how 
long it takes to ramp up to it, and the 
display brightness. You can even invert 
the display if you prefer black on white. 
Battery power also means the Luna won’t 


forget you if the power goes out. You can 
also control most of the Luna’s features 
via its remote, which is attractive, sturdy, 
and laid out well. 

The Luna’s AM/FM radio is its weakest 
feature. The system’s tuning mechanism 
is somewhat confusing, and reception is 
only decent. That said, if you’re in the 
market for an iPod alarm clock, you’re 
probably going to be spending a good 
amount of your listening time with an 
iPod as your source. But if you’re still a 
fan of radio, be aware that this isn’t the 
Luna’s strong point, and the iHome could 
be more your thing. 

The Luna is better for audio than the 
iHome — you get fuller sound, slightly 
better bass, and less “tinniness” overall. 
And the Luna plays loud enough to fill a 
bedroom without distorting. 

I haven’t seen an iPod clock radio with 
so many options, and certainly none with 
the Luna’s attractive design and innovative 
menu system. On top of that, the Luna 
offers considerably better sound quality 
than the less-expensive models out there. 
If you’re not a hardcore radio listener, this 
is a great little system and a significant 
step forward in iPod clock radios. 
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By Dan Frakes 

Tivoli Audio iYiYi 

Supported iPod Models 

All 

Player Rating ► ► ► ► 

Price as Reviewed 

$599 

Available at 

www.tivoliaudio.com.au 


r .o ■ A u <s . o 



T i ivoli has released the iYiYi 
(pronounced “eye-eye-eye”), an 
entirely new iPod speaker system 
that is, in many ways, a non-portable 
version of their iSongBook at the same 
price; but the iYiYi also addresses some 
of the iSongBook’s minor flaws. 

In addition to a larger lcd display and 
bigger speakers, the front of the iYiYi also 
hosts buttons for power, source (AM, FM, 
iPod, or Aux), rds (Radio Data System), 
clock set, alarm, and sleep, as well as five 
buttons for radio presets. 

Tivoli didn’t design the iYiYi to be the best 
alarm clock in the world. It’s actually easier 
to turn on the alarm or sleep mode from 
the remote. Despite the shortcomings, the 
iYiYi’s alarm clock is entirely usable. 

The iYiYi’s infrared remote is one the 
most feature-rich I’ve seen. Standard iPod 
speaker-system remote buttons, plus input 
source, radio controls, playlist switching, 
and navigation of the iPod’s own menus. I 
can’t recall another iPod speaker system that 
provides such a comprehensive remote. 

While the docking supports all dockable 
iPods (others can plug in through aux-in), 
there is no data support for syncing and no 
video output. Among the inputs on back, 
you will find a mixed input (mix-in) jack. 


Audio sent to the mix-in jack is, as the name 
implies, mixed with the primary audio 
source — hear your computer’s audio along 

with the iPod, or radio. 

As with the other Tivoli Audio products 
we’ve tested, the iYiYi’s fm tuner is very 
good. I also liked the iYiYi’s rds (Radio Data 
System) feature. When listening to rds- 
enabled fm stations it displays information 
about what’s currently playing, such as the 

song title and artist. 

Given my experiences with a number 
of Tivoli Audio products, I expected the 
iYiYi to provide good sound quality, and I 
wasn’t disappointed. Clear, extended treble 
response and good midrange—with warmth 
and bass. If you’re looking for the absolute 
best sound quality in a desktop iPod speaker 
system, the iYiYi isn’t The One. But if you 
want a full-featured system, or are a fan 
of radio, the iYiYi is tough to beat and still 
offers very good audio performance; there’s 
just a bit of a sonic trade-off for getting all 
these features in a compact package. 

The iYiYi sounds quite good and provides 
an extensive set of features, stellar fm 
reception, and an impressive remote. It’s 
worth considering if your budget extends to 

the $6oo range. 


By Dan Frakes 

Belkin TuneDeck 
for iPod nano 


Supported iPod Models 

iPod nano 

Player Rating ► ► ► ► V 2 
Price as Reviewed 

$29.95 

Available at 

www.belkin.com.au 



f your car has a cassette deck, a cassette 
adapter is often the easiest — not to 
mention least expensive — way to get iPod 
audio to play through your car stereo. And 
though a cassette adapter won’t sound as 
good as a direct connection, it should sound 
quite a bit better than most fm transmitters. 
On the other hand, cassette adapters 
generally leave you with cables dangling 
from your cassette deck, and most require 
you to find someplace to mount or secure 
your iPod as well as to fiddle with your 
iPod’s volume to get the right level. 

If you’ve got an iPod nano, a near-perfect 
solution is Belkin’s TuneDeck for iPod nano. 
This unique accessory combines a cassette 
adapter with a car mount: you insert the 
TuneDeck into your stereo’s cassette slot, 
and a sturdy, built-in cradle protrudes from 
the stereo. Place your nano in the cradle 
and the TuneDeck grabs the audio output 
from your iPod’s dock-connector. Because 
of the line-level audio signal provided, the 
TuneDeck’s sound quality is better than that 
of most other cassette adapters. 


The TuneDeck’s cradle rotates 
approximately 45 degrees from side to side 
to give the driver or passenger a better view 
of the screen. 

If your iPod’s battery is getting low, 
an included accessory-jack adapter can 
supply juice by plugging into the bottom 
of the TuneDeck’s cradle — although 
doing so (temporarily) adds back a bit of 
the cable clutter the TuneDeck is designed 
to get rid of. 

As the photo above should make clear, the 
TuneDeck works only with cassette decks 
into which you insert cassettes sideways. 

If that’s your deck, I enthusiastically 
recommend the TuneDeck. It sounds great, 
is well-designed, and rids your car of the 
cable clutter associated with traditional 
cassette adapters. A truly unique product 
that shows the folks at Belkin has been 
thinking outside the box when it comes to 
iPod accessories.* 
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Alpine’s revolutionary iDA-XOOl Digital Media Receiver is the world’s first car audio system designed 
in collaboration with Apple. Full Speed USB connection, seamless iPod-like menus and a jog dial makes your 
iPod ready for the road. Experience extraordinary Full Sound, with a pure digital link, 24-Bit digital-to-analogue 

conversion and MediaXpander technology ensures your iPod has never sounded so good. 

Your music. Your iPod . Full Speed, Full Sound. 
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www.alpine.com.au 

Connect to your nearest dealer 1300 765 760 
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All designs © 2007 myPods Pty Ltd. All rights reserved. iPod © & iPod Nano © are registered trademarks of Apple Inc 

















































































































































































